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Research and Application of Extraction Model of Traditional Culture Design
Elements

WANG Wei—wei, HU Yu—kun, JIN Xin, YANG Xiao—yan
(Shaanxi University of Science & Technology, Xi’ an 710021, China)

ABSTRACT: Objective It studied an extraction model of design elements implicited in the traditional culture that can
support the traditional cultural creative design greatly. Methods It classified and cllected the data related to traditional
culture, and using type spectrum, constructed the analysis maps according to the rules.Then it analyzed the user perception
analysis of qualitative analysis and quantitative analysis.Furthermore, the key technologies of the model were studied
including construction of the analysis maps construction, user role model, and construction of the target object hierarchy
analysis model and so on. Conclusion The extraction process of design elements implicited in the traditional culture was
employed to verify the effectiveness of the models.This method can promote the conotatin of design object and the heritage
and innovation of traditional culture combined traditonal culture with creative design.
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Fig. 1 Analytic hierarchy model of design characteristics
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Fig. 2 The perceptual evaluation form
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Fig. 3 The extraction model of special design elements implicited

in traditional culture based on user perception
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Fig. 4 Part of the Han Dynasty pottery analysis maps
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Tab.2 Statistics of the design elements with larger values
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Tab.1 Part of the user perception evaluation map about the design elements implicit in Han Dynasty pottery figurine
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